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From Germany – for Japan 
An introduction to EU lobbying 
 
How can a company lobby the European Union (EU) about its special concerns? Franz Waldenberger 
(44, right in the photo), a professor at the Ludwig-Maximilians-University in Munich, and Klemens Joos 
(36, left), the Managing Director of EUTOP, have published the book "Lobbying in the EU" as a guide 
for the Japanese business community. 
 
The EU issues measures in such areas as international trade, environment and labour law that are 
critically important to Japanese companies. The EU has a number of high-ranking institutions, 
including the Council of the European Union, the European Commission and the European 
Parliament. For this reason, outsiders have a difficult time determining which institution they must 
contact to address their particular concern. 
 
Professor Waldenberger, who specialises in Japan and business administration, says: "Japan has the 
handicap of not being a member of the EU. But EU institutions demand much more direct information 
from companies than is generally assumed." 
 
EUTOP is a Munich-based company that specialises in EU consulting. The managing director, Dr 
Joos, notes: "The EU Parliament has gained influence in recent years." 
 

Both men will be in Japan on the 11th and 12th of this month and will give speeches at various 
venues, including the Tokyo Economic Forum. 


